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Build Your Business with Internet Advertising

 With improved targeting and measurement, the web presents enormous opportunities to attract new customers and generate solid growth. In 2007, Internet advertising revenues totaled $21.2 billion in the U.S., up 26% over 2006, according to the IAB and PricewaterhouseCoopers. Correspondingly, more business is conducted now via the Internet. In fact, retail e-commerce revenues exceeded $160 billion in 2007 (source: U.S. Commerce Dept. and comScore.com).
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Internet advertising has explosively evolved into a highly technical and competitive marketing option. The range of online ad strategies has seen
 huge growth, allowing you more dynamic ads and fresh possibilities to 
attract customers and raise brand awareness. 
Consider these tips to advertise successfully online: 

Evaluate your media options. Define the goals for your advertising 
campaign. Do you want to increase traffic to your site? Sell products 
or services, or send customers to a “bricks and mortar” location? Build
positive brand awareness? Whatever your goals, research the media 
which best fits your target customers and speak to the advertising representatives about various ad packages to determine where and when
your ads should appear, and what size ads will maximize your 
investment. Many sites have accompanying e-newsletters that can carry 
your ads to further raise your visibility. 

Investigate different ad formats. The top 2 forms of internet advertising are Keyword Search, with 41% market share, and Display with 34% market share, according to the IAB. If you just need leads, well-placed keyword search ads on engines such as Google® and Yahoo!® can meet your needs. When you need to generate plenty of leads as well as build your brand, consider creative display ads. These ads can include videos, testimonials and animation to differentiate your company and demonstrate the value of your products or services. 

Target your message. Contextual targeting searches content for keywords bought by advertisers to deliver interesting ads. Behavioral targeting tracks users’ web histories and actions to deliver appropriate ads. Another way to target is by professional title. One of our customers has a well-defined “ideal prospect”. To serve their ads to this very specific target, we recently launched a “filtered” campaign which can be viewed by only “ideal prospects” in a defined geographic area.  

Put your advertising in motion. More than half of America watches video online, and many act on video ads. Generate curiosity or excitement and you’ll have a winner. The Online Publishers Association has found that 31 percent of people went to a company’s site after viewing a video ad. 

Be compelling. Your ad must capture attention. Craft a message that encourages users to think and act. Offer additional information that’s available on your web site and create a special landing page which provides the content you’ve promised.

Know thy customer. When you understand their habits, you can meet your online customers’ needs. For instance, to reach homeowners, we designed a “micro site within a site” for one of our customers. This sponsored section on a popular media site contained rich content about home plans along with Flash advertising. We linked our client’s web address to the editorial photos and the online ads to boost click-throughs to their web site. 

Evaluate traffic. Track which of your messages send the most visitors to your web site and how they respond to your offers. Then fine-tune your message to maximize the return on your investment. 

Ask an expert. Contact a marketing agency to help your company take advantage of powerful opportunities with Internet advertising. Their knowledge can help you succeed online. 

For more information, e-mail walt@waltdenny.com or call 630-323-0555.
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